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The sports show is planning to pro-
vide more physical room for the event
and open it to more shooters next
year. Because the SACO round is quick
action with immediate results visible
by the spectators it not only draws
interest but gives all the shops
involved increased exposure and
exposes them to more potential  cus-
tomers. It is a win-win situation.

There is an old saying that goes,
“If you always do what you have
always done you will always get what
you always got.”  In-shop promotions
are a great way to increase traffic and
build interest among your customers
both of which can result in increased
sales and a bigger bottom line. While
there are many tried and true things

to do such as seminars, open houses,
charity shoots and having reps and
pro staffers in to promote special lines
of equipment it is also important to
think outside of the box. Promotions
are only limited by your imagination.
Maybe a SACO shoot is something
your shop should be scheduling.

Editor’s Note: In addition to his
editorial planning and writing duties
with ArrowTrade, John Kasun is an
outdoor seminar speaker and a busi-
ness consultant with experience in
corporations large and small. He can
be reached at 126 Acorn Lane,
Duncansville, PA 16635, by phone at
(814) 695-5784 or by email at
kasun@atlanticbb.net.

Shooters awaiting their turn at the line felt the pressure build in this fast paced event.

The winners of the SACO championship held among four local archery shops are from
left Jonathan Dellinger 2nd, Tony Dixon 1st, Jarrius Sheffield 3rd, Wayne Boozel 4th and
Sports Show Chairman Rex Johnsonbaugh.
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